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1. Clearly define your ________
for the webinar.

2. Have a compelling __________
and topic.

 Have them say I want in when they read it

– A good title -7 ways to make your articles great

– A great title – Article writing – 7 ways to write great articles

 Make your title search engine friendly – Include keywords in your subheadings Make your title search engine friendly – Include keywords in your subheadings 

 What are people looking for? - What are people typing into Google to 
find this topic?

 What are the things that keep my niche up late at night?

 Remember readers are asking – what is in it for me?

 Numbers are better than the words…use 7 instead of Seven

Adapted from Jeff Herring’s
teachings in Article Writing.
http://FromTheDeskofJeffHerring.com

3. Make it ________ and    
convenient to register.
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4. Use a variety of _________to get 
the word out. 5. Reminder Emails eliminate ______________.

Spell it out for them in the reminders:
• Repeat the time zone specific times:

Eastern Time Zone – 1:17pm-2:17pm EDT
Central Time Zone – 12:17pm-1:17pm CDT
Mountain Time Zone 11:17am 12:17pm MDTMountain Time Zone –11:17am-12:17pm MDT 
Pacific Time Zone – 10:17am-11:17am PDT

• Give them tools to make it easy:
USA – http://www.time.gov
International - http://www.timeanddate.com/worldclock

• Please send your questions, comments and feedback to:     
info@rubyspeaks.com or call Ruby's office at 303.933.9291

• GoToWebinar Tech Support can be reached at: 800-263-6317

6. _____________the event to maximize the 
time allotted and gain credible exposure.

 Establish credibility by mentioning what you do 8 times without ever 
“selling them” 

– Bio in Webinar marketing material

I t d ti t th b i i f th bi– Introduction at the beginning of the webinar

– Handout if it is offered – list experience and clients

– Stories
“The other day I facilitated…”

“For the US Open training, we included pictures of the staff…”
“At a customer service training…”
“Sometimes I go early and do secret shopping…”
“When I trained the Guest Relations Staff for the Olympics…”

– Questions, Polls and Surveys

7. Make a time-sensitive, ______________ offer.

 Add a sense of urgency to 
your offer with phrases like:

For the next 24 hours

 Sample Offerings:

 Discount Coupon 
 For the next 24 hours

 Until Friday night at midnight

 Available to the first 20 callers

 One-day sale

 The more specific the better

for other products

 Free CD

 Autographed Book

 Free 30-day 
access to
Membership Site
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8. _____________the webinar for archiving. 9. Make it easy to act on the ________.

• Share a special  offer website URL 
• Given at the end of the presentation –
• Make the URL simple and• Make the URL simple and 

easy to remember
• Make sure to leave the address up 

long enough for them to copy it 

• A link to the special offer website is sent 
immediately following the webinar

10. Use their registration details, poll answers and 
exit survey comments to customize the _________.

 Registration Details & Questions Asked by each Attendee

10. Use their registration details, poll answers and 
exit survey comments to customize the follow-up.

Poll Questions and their Answers
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10. Use their registration details, poll answers and 
exit survey comments to customize the follow-up.

 Survey Questions and their Answers

11. Be ______________ in your planning.

“Let’s assume the 

bi i

 Customize the following to talk about 
what you want to talk about.

– Registration questions

– Key content and main points

– Participant polls

– Exit surveys 

webinar is over, 
what needs to 
happen for you 
to feel it was

successful?”

 Please 
complete the 
survey 
th tthat pops up 
after you close
out of the 
webinar

www.RubySpeaks.com
www.GuestRelationsTraining.com

About Ruby

Since 1994, Ruby Newell-Legner has been the behind-the-scenes 
force fueling the dynamic advances in customer satisfaction programs 
for the Leisure industry. In the last 16 years she has presented more 
than 2000 staff development programs in 11 countries.  Her clients 
include 19 professional sports teams in the NFL, NHL and the NBA and 
more than 60 sports and entertainment venues.  She trained the staff 
for Super Bowl XLI, the 2008 US Open and the 2010 Olympics. 

 


